How Do Enterprise SEO
Programs Maximize Organic
Traffic & Revenue?
Take a look at nearly any

ENTERPRISE LEVEL SEO PROGRAM and you will

find opportunities for improvement. Here we address how to take advantage of those opportunities.
Tune into the first part of our two part webinar series, “SEO Secrets for Enterprise Programs”
on February 19, 2013 for in-depth discussion of the issues facing SEO professionals today.

TECHNICAL ISSUES
CREATE CLEAR PATHS FOR
CRAWLING & INDEXATION

STOP

If the search engines can’t crawl
and index a website, they can’t return
it in search engine results pages.
Be sure the site architecture is giving
search engines a clear crawl path,
avoiding road blocks such as
inappropriate robots.txt disallow
statements.

AVOID DUPLICATE CONTENT
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ACME SHOES
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Provides a poor signal for search engines,
and creates an inefficient crawl
experience resulting in a negative impact
to Google’s ability to index the site.

• rel=“canonical”
• rel=“prev, next”
• meta name=“robots” content=“noindex, follow”
• rel=“nofollow”
• parameter handling in Google and Bing webmaster consoles
• robots.txt

Tools to effectively
manage duplicate
content include:

MANAGE INVENTORY FLUX
Proper management of inventory
flux will preserve a good user
experience, manage link equity
and avoid dead end 404 pages.

ERROR 404

OUT OF STOCK

MULTIPLE DOMAINS AND MICRO-SITES
CAREFULLY CONSIDER
YOUR DOMAIN STRATEGY

THE QUESTION IS:

?

Site A
Best
ACNE
CREAM
ever!

BELIEVE ♥
With
Lavender

Should there be one site
vs. two or more sites?

There should be a very clear
distinction and differentiation.
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FOR EXAMPLE: pharmaceuticals and
beauty supplies are similar but different
enough to go on separate domains.

Site B
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ON-PAGE ISSUES INCLUDING CONTENT DEVELOPMENT
CREATE VALUABLE CONTENT
Sites must have unique, compelling
content or suffer the wrath of the
infamous duo, Panda and Penguin.
Create valuable, unique content for
users vs. keyword stuffed garbage
for search engines.

UTILIZE AUTHORSHIP
AND AUTHOR RANK
It’s all about reputation.
Better make sure you’re developing your
street cred. through creation of high
quality, valuable content and proper use of
the rel=“author” and rel=“publisher” tags.

GOOD RELATIONS
+
SCHEMA.ORG
=
IMPROVED CTR

Give the search engines as much info
about your company’s products and offers
as possible, in the format they want.
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LINK DEVELOPMENT & SOCIAL MEDIA
IT’S IMPORTANT TO THINK LIKE MARKETERS AND NOT JUST LINK BUILDERS.

OPTIMIZE YOUR KNOWLEDGE GRAPH
With Google’s migration to use of the knowledge graph,
more info is available faster than ever, presenting a great
opportunity for brands who know how to leverage it.

HAVE A PRESENCE ON GOOGLE +
Google+ is becoming an integral
part of how Google evaluates and
scores companies and individuals
for both general and local SERPs.

USE REL = “PUBLISHER”
As Google continues to put more
emphasis on Google+, be sure to use
this tag to link the company website
to its corresponding Google+ page.

CONSIDER DEMOGRAPHICS
AND THE INTENDED AUDIENCE
What are they genuinely interested
in? If building links were not a
consideration, what content would
they likely enjoy and share?

GET SOCIAL
All men may be created equal, but
social channels are not.
Think about how your audience is
using Facebook and how that differs
from how they use Twitter, Pinterest,
Google+ and LinkedIn, then address
those channels accordingly.

Get your questions answered and hear from thought leaders in SEO by registering for our free
upcoming webinar, “SEO Secrets for Enterprise Programs.” Join Adam Audette, Ryan Gibson
and CareerBuilder as they discuss all these topics and more.
Simply follow this link to register: http://rkg.co/seo-webinar.
Contact us at info@rimmkaufman.com to hear how we can help you too!

@rimmkaufman.

